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One Concept to Get Us Going-
CALIFORNIA- U.S. PRIME PRODUCER OF FRUITS
AND VEGETABLES

Figure 1. California Historical & Projected July Temperature Increase 1961-2099
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OUR RESPONSE

Co-lead development of the Michigan Good Food
Charter

Create the MSU Center for Regional Food Systems
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MICHIGAN GOOD FOOD CHARTER:
2020 GOALS

100% of schouol
meals and 75%
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CATALYZE INSTITUTIONAL PURCHASES AS BASE OF FARM MARKET
SUPPORT - FARM TO INSTITUTION IN MICHIGAN
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Ml FARM TO SCHOOL GRANT PROGRAM
Increase Farm to School j..
programs and good food X
access to vulnerable
children
Mini-grants for planning
and implementation
Traung, education and
technical assistance
«+  Statewide network for
learning end sharing

MICHIGAN FARM TO INSTITUTION
NETWORK

PURPOSE

Cultivate a s!mawlne learning and practice network that
efforts 10 local food

pumﬂases toward the 20% by 2020 goal of the Michigan

Good Food Charter

GOALS
Provide a lorum for meaningfu! learning and shating to butld
our collective imowlecge and capacity and develop strategic
solutions to challenges
» Launch and further develop a statewide iocal food

EXPANDING DIRECT MARKET SALES -
MICHIGAN FARMERS MARKETS

Michigan
Farmers Markets
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GROWTH OF SNAP ACCEPTANCE IN
MICHIGAN NATIONAL SURVEY OF FOOD HUBS
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REGIONAL BUSINESS CLUSTERS

Business Clusters
of

Examples in Michigan

interconnected companies,
specialized suppliers, service
providers, and associated
institutions in a particular
sector present within a region
(From Michael Porter, Harvard
University Business School}
Found at:
hitn:iwew.isc,hibs.eduiecon-
slustors.htm

MSU Canter for Ragion3t Food Syatems

Automotive
Agriculture - various

Oftice Furniture (Howard
Miller)

Clocks
Lithium-ion batteries

MICHIGAN FOOD HUB NETWORK

« Learning community of hubs and those that
support or supply or do research with hubs
« Accelerate innovation and adoption of best
practices
» Strong partnership with MDARD at state
% level and through field coordinators
« Al MDARD
participate
g = Increase capacity of food hubs to supply
£ healthy foods to low-income communities

ded projects actively
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MICHIGAN FOOD HUB NETWORK

= Co-Conveners: Rich Pirog, MSU Center for
Regional Food Systems and Marty Gerencer,
Morse Marketing Connections LLC

= 9local food hub facilitators
« List serv and recurring webinars
E’ « Quarterly statewide convenings (March 5, 2014)

~ http:/foodsystems.msu.edu/activities/food-hub-

network

Kresge and Kellogg Foundations
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NW Michigan Inniovation Drsi /J

FOOD HUBS IN MICHIGAN - 2014
ae
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¥ Cherry Capaal
Foods

West Michigan Co-op

L Eastem
— y Market
Alien Street Market Piace
/ Washtanaw Food
Hub

Possibie new food hubs in Flint, SE Michigan, Muskegon Albion Jackson

Sprout Urban Farm
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MICHIGAN FOOD HUB NETWORK -~
LOCAL FOOD HUB FACILITATOR MAP
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Inthe UP. NW Michigan, Grand Rapids
Lansing, Battle Creek and Detroit
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MI FOOD HUB NETWORK - LINKS

» USDA and National Food Hub
Collaboration - Wallace Center

* Helping food hub networks

Financing Initiative (to be
% launched later in 2014)
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BENEFITS - MI FOOD HUB NETWORK

* Provides coordinated support, technical and
financial assistance, and R&D

Provides opportunities for Michigan farmers
to access new markets

I

cooperation

. tob
E Helps address anticipated challenges with

FSMA to keep small producers compaetitive in
various markets

with private and

R + Leverages state i
< i federal investments (grants, loans)
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FOR MORE INFORMATION
MiICHIGAN FOOD HUB NETWORK

HTTP: MSU. HUB.
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RICH PIROG
RSPIROG@MSU.EDU

MARTY GERENCER
MARTYGERENCER@GMAIL.COM
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The End
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