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) BACKGROUND - PA 108 of 2013

« Added $1 to each base hunting license,
hunt/fish combo license, or all-species
fishing license

» Allocated revenue for marketing, education,
and outreach activities




. ) BACKGROUND - PA 246 of 2013

+ Established the Game & Fish Protection
Fund — Wildlife Management Public
Education Subfund

» Deposited revenue from $1 surcharge to
the Subfund

» Established the Michigan Wildlife Council

/ BACKGROUND - PA 246 of 2013

» Tasked the Council with developing and implementing
a comprehensive media-based public information
program, in conjunction with a third-party marketing
agency, to:

« Educate the public on the benefits of wildlife, wildlife
management, and the role that sportsmen and sportswomen
play in wildlife management

+ Educate the public about hunting, fishing, and taking of game
and how these activities are:

» Necessary for the conservation, preservation, and
management of Michigan's natural resources

* Valued and integral parts of Michigan's cultural heritage and
should be preserved forever

« Important parts of Michigan’s economy
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G TALKING TO A BROADER AUDIENCE

MANAGED
TO MAKE A COMERACH

@ HUNTING APPROVAL BY POPULATION

46%

(TR

AODERATELY
AFFROVE

34%

* 81% Approval
* 12% Neutral

» 7% Disapproval
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@ HUNTING VS. HUNTERS

28%

4%
33%
7%
5% 2% 3%
_ i
Approve

Maderately MNeither Approve Modsrately Shongly
Nor Disopprove Disappe D

47%

I HUNTING:  Srersh

29%
prove

I HUNTERS:  Very Favorable » Vary Uniovorobd

@ WILDLIFE MANAGEMENT

919  Ensuring hunting is done legally and responsibly

90% Keeping wildlife healthy and disease free

89%

or extinct
87%  Maintaining wildlife habitats
839%  Ensuring fishing is done legally and responsibly

77% Preventing wildlife species from threatening people
and their property

Keeping wildlife species from becoming endangered
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’ WILDLIFE MANAGEMENT

« 28% Agree
» 39% Disagree
« 33% Don't know

Bl STRONGLY AGREE

B AGREE

I NEITHER AGREE NOR DISAGREE
W DISAGREE

[l STRONGLY DISAGREE

Wildlife does not require management to thrive

° WHAT WE SAY

WHAT SPORTSMEN SAY WHAT NON-SPORTSMEN HEAR

Wildlife Nature
Hunting Deer
Sportsmen Athletes

Fees Taxes
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() ONE UNIFYING MESSAGE

Wildlife is managed for the use and
enjoyment of future generations.

O HERE. FOR GENERATIONS.

MAHAGED TO
MAKE MEMORIKS.

| e, MR O o 1 Sty

Detrolt
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e INCREASE UNDERSTANDING OF WILDLIFE MANAGEMENT

* Objective: Inform citizens about the
critical role of hunting and fishing in
conservation

* Performance Measures:

- = * Increase percent of citizens who

e mecagmies. e - ' understand and support the role of

management

hunting and fishing in wildlife

* Increase advertising reach and
frequency to the core audience

* Investment: Increase by $500,000
Game & Fish Protection Fund — Wildlife
Management Public Education Subfund
{from $1.6 million to $2.1 million)

& MEASURING PROGRESS

= Campaign awareness
¢ QOver 357 millton impressions
» Qver 8 million engagements (website, video views,
social likes/shares)
= 120,000 website visitors
*  47% value added
*  24% statewide recall

* Strong movement on baseline survey measures in
W. Michigan
* Increase in understanding of wildlife management
+ Approval of hunting/fishing
* Impact of hunting/fishing to jobs, funding

*  Movement in S.E. Michigan on core measure of
wildlife management
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&) NEXT STEPS

OVERALL GOALS

¢ Focus on adults 18-34 in
Southeast Michigon
¢ [ncreass in factics thot enable
deaper level of education and
engogaement
* leverage hunling season as an
opportunity o introduce hunting
messaging:
- Funding
= Atool of wildlife manogement
- Benefils 1o people ond wildiite

& NEXT STEPS

* Message evolution
* Management of wildlife, natural resources paid for by hunting and
fishing licenses
* Hunting/fishing contributes to jobs/economy
*  Hunting/fishing = food on table

Goal: Increase awareness + increase knowledge = increase appreciation

5 YEARS = MOVE OPINION A& EDUCATE THE PUBLIC
208 >

» o
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o MICHIGAN WILDLIFE COUNCIL

THANK YOU!

QUESTIONS?

Kristin Phillips
Chief, Marketing & QOutreach

Jill Holden
Gud Marketing
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